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Hi. We're Infinity Marketing.

A fully integrated
agency in
Greenville, SC

@ WATCH

« Founded in 1993

« A team of 80+

» Clients in 40+ states
» P2P solutions

« Nimble and responsive



Fully Integrated

Traditional DJ . Organic | Publicity & Web - Digital Direct Branding &
Media Influencers 2lE e H Social Events = Assets Marketing Creative

Holistic mobile first approach

Investments in tools and training

In-house expertise and execution

Execution integrated across web, creative,
media and built on a foundation of analytics
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Consumption and
Behavior



| Cross Device




| Consumer Media Consumption

MEDIA CONNECTED CONSUMERS

Average Time Spent Per Adult 18+ Per Day, Hours:Minutes
Based on Total US Population
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Source: Nielsen Total Audience Report

Traditional decrease
Digital increase

2+ screen environments



Streaming Expansion

Roku & Pluto break top 10

Pluto + Tubi are FREE services

Pluto time spent up 75% WoW

Source: App Annie, Android Devices week of 2/2/20 vs. week of 3/1/20
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Top Video Streaming Apps by Weekly Time Spent
United States

Week of Feb 2, 2020
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https://www.appannie.com/en/insights/market-data/coronavirus-impact-mobile-economy/

Streaming Expansion

Top Streaming apps week of July 23

Peacock TV launched July 15

HBO Max launched May 27

Disney+ grew 74% when Hamilton
premiered

Source: App Annie, Top Streaming Apps, July 23rd

=
2
g
g
<

NETFLIX

—'B‘fwcpl

D YouTube

hulu

prime video
o —

E3rii

B

€NBA

Netflix

Disneyt

HBO Max: Stream TV ..

YouTube: Watch, Liste...

Hulu: Stream TV show...

Amazon Prime Video

ESPN: Live Sports & S...

MLB

NBA: Official App



https://www.appannie.com/en/apps/appletv/top/united-states/overall/

Generational Media Habits

Creating/uploading videos (e.g. on YouTube, TikTok, etc)
® Listening to more streaming services (e.g. Spotify, Apple Music, etc)

® Watching more TV on broadcast channels

57
60% 51
43 39
40
20 8

GenZ Millennials Gen X Boomers

Source: GlogalWebindex March 2020, 12,845 Internet Users



Adjusting Strategy



| Marketing & Sales Funnel

_ Brand
_ — Video Blog confent Webinars
. . ' Consideration
Social media  Retargeting  Case study

eBook SEO Email

Paid search Online quote  Live demo

Purchase L Landing page Proposal Pricing




Cross Device Journey

NURTURING |
Cross selling 4
Loyalty programs
Customer experiences A
Community engagement \
ACQUISITION
Lead form
Click to call
Online purchase

-

Retargeting with

relevantmessages

I BRAND
] Story telling
Community
Values

S /

Browse
your site
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e CONSIDERATION

Actionon
your site

Research
Content
Reviews



Desktop Traffic

Desktop vs Mobile vs Tablet Market Share United States Of America
June 2019 - June 2020
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Source: StatCounter June 2020



Investment

Traditional versus digital media Time versus dollars
Recent campaign performance CTV and digital video
Geo performance Conversion only keywords







Social Messaging

Small to mid-sized businesses can find success on social.
« Time investment can outweigh cost investment

* Monitoring and responding fo comments, questions, and
requests will return dividends

« 80/20 rule — 80% of your posts should inform, educate, and
entertain while 20% should be a direct sales opportunity

* Invest time in multiple social networks, but understand the
cultures of each network are different

Coronavirus Impact: Types of Social Media of Which
US Adults Significantly Increased Usage*, May 2020
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YouTube 25.2%

Facebook

Instagram 19.5%

19.3%

Facebook Messenger

napchat 12.0%
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WhatsApp 8.0%

Linkedin 6.4%

HouseParty i)

10.4%

Note: *compared to last month
Source: Kantar, "COVID-19 Barometer Wave 4,° May 18, 2020
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Brand Messaging

Contextually relevant Human
Community focused Employee
Entertainment & relief Customer
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Q&A



Thank You

BO ROGERS
864.382.3559 | brogers@infinitymkt.com

THOMAS BROADUS
864.520.0552 | tbroadus@infinitymkt.com


mailto:brogers@infinitymkt.com

